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University of Central Missouri Magazine Wins Gold in National Competition 
 

WARRENSBURG, MO (March 2, 2016) – Competing with more than 2,000 entries from universities 
and secondary schools from throughout the U.S. and world, the UCM Magazine won a gold award in the 31st 
Annual Educational Advertising Awards.  

The UCM Magazine received the only gold for the category, External Publication, for four-year 
institutions with enrollments between 10,000 and 19,999, according to results released March 1 by the Higher 
Education Marketing Report. The silver in this category went to the University of Denver and the bronze to 
Southern Illinois University.  

The UCM Magazine is produced by the University of Central Missouri Office of Alumni Relations and 
Development and is partially funded by the UCM Foundation, the university’s nonprofit arm. The quarterly 
publication is circulated to some 80,000 alumni by mail and to 45,000 alumni through email. 

“I am extremely proud of our staff for developing a fresh perspective to better utilize the magazine over 
the past two years. After surveying our alumni, we found the UCM Magazine to be their primary source of 
information, and we wanted to deliver an award-winning magazine as part of our overall engagement strategy,” 
said Jason Drummond, vice president and Foundation executive director. 

This is the third national award in the past two years for the magazine, 
following a silver in this competition last year and a silver in the 2015 CASE 
Circle of Excellence Awards program. The spring 2015 issue featuring the cover 
story, “Sip and Swirl,” about the winery bacteria research of biology professor 
Anna Oller (right) was entered in the 2016 competition, achieving the gold.  

The Educational Advertising Awards is the largest educational 
advertising awards competition in the nation. Gold awards were granted to 335 institutions. Judges consisted of 
a national panel of higher education marketers, advertising creative directors, marketing and educational 
professionals and the editorial board of the sponsor, Higher Education Marketing Report. 
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